
In our society, everything we wear, eat or
possess has a label so how can we avoid
being branded? Brands are no longer simply
about the qualities of the product or service
they sell, they are promoted as a set of values,
a philosophy, even an ideology. What is our
relationship to brands ? How can we measure
their influence ? Are brands a way to a partic-
ular identity ? Are brands the latest ideology ?
From Chanel to Nike, this documentary
explores the world of brands, their presence in
our contemporary society and their impact on
the modern citizen.
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